оПределение Приоритетных груПП индикаторов для идентиФикации угроз ФинансовоЙ БезоПасности страхового рынка Определены группы индикаторов для идентификации угроз при оценке финансовой безопасности страхового рынка осно-вываясь на отчетах о состоянии и развитии страхового рынка, данных о регулировании и надзору, подготовленные нацио-нальным регулятором, а также с учетом показателей финан-совой результативности, интенсивности и эффективности го-сударственного регулирования и надзора. С использованием метода анализа иерархий определены приоритетные группы индикаторов для идентификации угроз финансовой безопас-ности страхового рынка. 
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introduction
The dominance of market economy in global trends and their relentless dynamic distribution is the main feature of the contemporary economy. The market economy is a form of economic relations in which the products and services are produced in national economic system designed primarily for sales and take the form of commodities. Basic features of a market economy are as follows: the advantage of private property, freedom of establishment and freedom of consumer choice, limited role of government in regulating market processes; pure competition over dominance of monopolistic, developed antitrust regulation; opportunistic pricing, marketing management system focused on the consumer. The phenomenon of globalization influences the market development significantly in modern conditions. Each state is an integral element of the global economic space; it does not depend on of the level of development, specialization, availability of resources, political system. However, each country has a role in the global environment. Status of market participants is defined primarily by the level of economic development, effective governance, the presence of international competitive advantages, efficiency of integration ties. The impact of globalization on domestic economies can be both positive and negative, evidenced by historical experience of international globalization. As a result, active dynamics of bipolar tendencies can be traced in market environment. These trends depend on the level of the state, its economic policy, sustainability, place in the international division of labor and cooperation.
Global economic environment allows identifying leaders of markets and countries that are the only consumers of product. However, new trends are emerging constantly in terms of the variability of environment. It influence on the global redistribution of markets, the emergence of new leaders, changing consumer culture, technology and innovation activity. Thus, there is a need to identify new features and trends in markets in a globalized economy that determines the relevance of research in this area.
the object of research and its technological audit
Object is a global market environment, the conceptual gist of market, relationships in a market system. Market development in a globalizing economy is multilevel and multi vector. The essence of the concept of «market» gets new content in a globalized economy. Elucidation of the new characteristics of the market needs to identify new features of national markets. Political economy approach, management approach, marketing and logistic approach and the approach in terms of intellectual property and business to determine the essence of the concept of «market» will be considered in the article. Different approaches to the construction market model must be investigated. Classification of markets must be improved. A many factors impact on the formation of a system market. These factors must be exploring. Technology audiT and producTion reserves -№ 2/5(34), 2017 ISSN 2226-3780
the aim and objectives of research
The aim of the research is the development of conceptual approaches to identify the essence of the category «market» and the identifying features of the market in a globalized economy. Objectives have been formulated to achieve this goal:
1. Creating a conceptual model of intersectoral scientific relations of category «market».
2. Improving the interpretation of the category of «market».
3. Identification of the differences between the terms: «international», «world», «global», «foreign trade».
4. Creating a model of structure of the factors influencing the market environment.
research of existing solutions of the problem
Conceptual bases of functioning of the market, the formation of its principles and functions are inherent to [1] [2] [3] . These economists have formulated a definition «market» in his works to characterize the process of sale of goods, but this concept acquires a different meaning in modern terms. The problem of the development of market has been caused considerable interest among scholars with the development of commodity-money relations. The issue became especially important during the organizational and economic adaptation to market conditions in Ukraine. An important contribution has been made by scientists in system of modern market theory. Scientific papers [4] [5] [6] are devoted to current theories of political economy of the market. The classical approach to the development of conceptual frameworks market has been traceable in these works. However, current conditions have need of extension of the classical approach, it must be complemented by global aspect of the market. Globalization approach can be seen in the works [7] [8] [9] [10] . Scientists consider the market on a global scale, but it does not take into account the industry, especially the development of the market. Some elements of the market are considered in the works [11, 12] . In particular, work [11] is dedicated to the issues of formation of market infrastructure globally. Article [12] describes the features of the formation and evaluation of enterprise competitiveness in the market environment. Scientific papers [13, 14] are deserved attention. They are devoted to aspects of the industry market, including especially the development of agri-food market and organic products are considered in these works. In general, a significant number of works on the development of the market exists in current literature, but general comprehensive approach to identify the conceptual nature of this category of «market» is non-available. This underlines the relevance of research in this area.
Market in the textbook «Economics» is being considered as «institution or mechanism that brings together buyers (representatives of demand) and sellers (suppliers) of certain goods and services» [2] . Current political economy approaches to interpret the essence of the concept of «market» are quite thorough [15] . Some authors consider «that the definition «market» is associated primarily to the economic relations of producers and consumers regarding the exchange of social product [6] . The scientists formed a fundamental copyright concept of operation and market development in the current economic conditions, but the need to supplement existing development of new relevant research market paradigm occurs due to the dynamism and permanency of environment management, the emergence of new trends, structural changes, instruments and methods of regulating the existing mechanisms of doing business.
methods of research
The methodological approach of research is being based on dialectical approach to the formation of new market paradigms and building of the conceptual models. Deduction method is being used also in the study, which is to interchange from the general to the conceptual models of partial elements of these models. Monographic method is being used to compile scientific experience. Methods of comparison, analysis and synthesis are being used to form the authors' models.
research results
Generalizations by authors to determine the essence of the category of «market» have been considered. Depth studies of scientific thought on this issue have been made in retrospect. We determined that market is the multicategory, four main approaches should be used for understanding this category. Each of these approaches should be structured and divided into blocks: 1) political economy approach (economics, social economics, micro, macroeconomics, law, government regulation of the economy);
2) management paradigm (in its variations of: management potential, strategic, industrial, environmental management);
3) marketing and logistics approach (marketing, logistics, information); 4) approach in terms of intellectual property and business (intellectual property, business potential).
These approaches are interrelated and form a systematic definition «market», combining cross-industry scientific relations ( Fig. 1) .
Consequently, we consider that the market is a system of economic relations between market actors on buying and selling market objects in a defined territory for a certain period of time provided free opportunistic pricing, limited government regulation, freedom of choice and free disposal traded under limited resources under the influence of economic globalization.
This interpretation of the category of «market» requires extended comments. The territory may be limited physically, spatially, or can be virtually unlimited.
It depends on the scale of the market, its subjects and objects. For example, buying and selling can be in place in well-defined territory, which has a special meaning for these operations (trading market, shop, and mall).
It can be Internet store. A special place does not exist in such conditions, but such activities may be limited by the seller geographically, depending on the chosen strategy development and capture market. Moreover, when it comes to buying and selling goods and services in international and global scale, we can talk about this territorial unlimited market. Time limits define the speed of the market, its dynamism, strength, intensity or extensiveness of commodity-money relations.
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Free conjunctival pricing means that the price is influenced by supply and demand on market conditions. It is possible in conditions of perfect competition and the limited role of the state. If there is monopolistic and oligopolistic competition, the manufacturer dictates the price, but the state should thus regulate market processes on pricing and buying and sales (it is a natural monopoly, as other forms of monopolistic structures should not be characteristic of market economies). The state's role should be to create an enabling economic, political and legal environment for the development of the market system, the formation of collateral prices of strategic products to fill the state reserve with these products. Freedom of choice denotes freedom to choose both consumers and buyers in the buying and selling of products corresponding price and quality at a given time in a defined territory. Limited resources, used in the production of goods, works and services are an important aspect for market. It causes the necessity of the development of concepts of resource conservation and management of economic potential.
Changing the approach to the interpretation of the category of «market» has been caused by the influence of globalization on the economic processes in the world. The market is an integral part of the global environment that functions are interrelated system of market economy countries. Thus, globalization of markets is the foundation of economic globalization. The question of expanding the boundaries of markets is becoming more urgent. Discussion on the feasibility of the use of identical concepts of «global market», «world market», «global economy» and «world economy» arises.
The world market is a set of national markets, combined together by worldwide economic relations on the basis of the international division of labor, specialization, cooperation, integration, production and marketing of goods and services [16] . All commodity markets with large proportion of foreign trade operations belong to the category «world». For example global tin market, where export quota reaches 90 % of its production, and those where it is 30-50 % moderate (car market) and small -10-20 % [5] . Global market eliminates segmentation of national and territorial distribution of goods and creates market segmentation [17] . The globalization of markets and capital created new infrastructure -the structure of the world economy, the global organization of life and total regional communities has been formed in it [8] . International economic relations are realized through their agents. The subject of the global market is an international organization of the state (legislative and executive), transnational corporations (TNCs), transnational banks (TNBs), producers associations, individuals and others. The peculiarity of the system of international economic relations is that not only the state is a regulator of relationships. Moreover, international organizations perform regulatory functions at the supranational level as opposed to public bodies and have a great influence on the development of international relations, since they involve regulatory process in many states [18] . Global market segmentation is important for producers. It is the process of identifying specific segments of potential customers as a group of individual or groups of customers with similar characteristics that show most probably similar behavior when buying [19] . The global economy is a collection of national economies associated with each system of international division of labor (MPP), economic and political relations. The international economic relations exercise universal relationship between national economies [20] .
The global economy is the new historical reality. Unlike the global economy, it is «able to work as a single system in real time across the entire planet» [8] . The global market economy provides more active competition, especially in fig. 1 Thus, we can offer the author's approach to the relationship of the concepts of «global», «world», «in-ternational», «foreign trade» in the context of their use in the market economy. In our opinion, the term «world» is used to describe the phenomena and processes that have the same vector, i. e. contribute to solving one or a small number of related tasks within the reach of most countries. Herewith individuality of countries is stored, policy of protection in each country plays an important role. Participants of world space are independent and can finish easily international relations. The definition of «international» is used if the phenomenon or process involves interaction with one or more states (as opposed to large-scale global coverage). The economy, the markets and their segments, relationships, work, the environment, space may be global and international. The concept of «foreign trade» involves consideration of phenomena and processes that take place outside the country respect. This term is used together with the categories of «activities» and «relationship», scientific literature includes the term «foreign market», which means selling products outside the national market and establishes relevant business relationships. Global approach involves the many interrelated tasks, while integrating state as close as possible to each other. Termination of relations between states in a globalized economy will lead to a restructuring of the global environment, the imbalance between the elements of the market system. Thus, the global market is a system of deeper economic relations between the countries over the buying and selling of goods and services, which is in the territories of the States Parties exchange for a certain period of time on market economy principles, providing a balance of economic development of the countries participating in the global market environment.
Market is a complex economic category, which is the basis of a number of elements relating logical structure interaction scheme. These elements are structured, both independent and interrelated. The branch, in which there are market relations, reveals features that distinguish a market economic system to another. At the same time, we cannot assert that market systems are limited to sectoral characteristics, as national and interstate market is a set of inter-industry relations arising in connection with the operation of market laws and the nature of relationships that go beyond imaginary boundaries. Market is an economic cycle of goods, services, resources, costs and revenues that occurs in the interaction of the market based on the market mechanism, market pricing under the influence of the market environment.
Many factors influences the formation of the market environment, structure of the state, government, historical features, the mentality of the population, consumption culture, business ethics, climatic features and more. These factors are united in several groups: political, economic, organizational, managerial, natural, socio-cultural, international, the combination of which determines the dynamism, speed and quality of market relations (Fig. 2) .
Forming conditions, the type and scale of the market is influenced by these factors. These groups of factors are interrelated and complementary, their weight and importance depend on the history and dynamics of economic development, variability environment of economic system. Thus, consideration of market model can identify six paradigms: Paradigm 1. The market system is a set of relationships between subjects (agents) market over the production, processing and sale of goods (works, services) with limited resources for satisfaction of requirements of consumers.
Paradigm 2. The market as environment is interaction of favorable or deterrent elements that accompany the system subject-object relations.
Paradigm 3. The market as mechanism is a set and combination of methods and instruments regulating market system and enhancing its effectiveness.
Paradigm 4. The market as a process is a sequence of technological, organizational, economic, financial, political and other activities that accompany bringing goods (works, services) from producer to consumer.
Paradigm 5. The market as conjuncture is interrelation between supply and demand.
Paradigm 6. The market as chronology is a sequence of market operations in time and space.
Thus, the functioning of the market under current conditions is based on the interaction of various elements under the influence of several factors. The first level of relations is a system, it is formed by entities (agents) market, interacting in the production and sale of goods and services. The second level of relationship is opportunistic and is based on the market mechanism operations. The third level of relations occurs under domestic elements (macro environment) and global (mega environment). Consequently, the market is a three-level model, which
Policy
The form of government; political system; protectionism; history of state antimonopoly control and regulation of the economy; legislative and financial base Economical Sectoral structure of the economic system; purchasing power, market relationship; inflation; strategic potential economic system; the competitive environment; share of barter transactions
The climate and landscape, soil conditions; geographical location; seasonality of production and consumption; ecology 
sWot analysis of research results
Strengths of the study is to obtain the most generalized models, namely «The concept of intersectoral scientific relations of category «market» and «The structure of the factors influencing on market environment». Also strong point is the formation of the definition «market» that is most adapted to current conditions of economic globalization.
Weaknesses in the research conducted are that set forth concepts and constructed models describe the market as a whole. If we look at different segments of the national market, it must take into account industry specific features.
Opportunities for further research are the construction industry conceptual models and study of the specific factors that determine the characteristics of these segments.
Threats to the survey results is that the market is dynamic; essence of the market, its structure and functions change under the influence of globalization, so research in this area should be carried out continuously.
conclusions
1. The article is devoted to substantiation of new approaches to identify features of market in a globalized economy. It is proved that market is the multi-category, four main approaches should be used for understanding this category. Each of these approaches should be structured and divided into blocks: 1) political economy approach (economics, social economics, micro, macroeconomics, law, government regulation of the economy);
2. Global approach involves solution of the many interrelated tasks, while the countries integration as close as possible to each other. Termination of relations between states in a globalized economy will lead to a restruc turing of the global environment, the imbalance between the elements of the market system.
3. The global market is a system of deep economic relations between the countries over the sale of goods and services that occur in the territories of all states -parties exchange on a certain period of time on market economy principles, providing a balance of economic development of member countries of the global market environment.
4. Market is a complex economic category, which basis consists of many elements related in structural and logical scheme of interaction. These elements are structured, both independent and interrelated. Industry is the dominant factor in the formation of the market system. 
